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Farmers & Ranchers

Banks, Credit Unions & Mortgage Companies
RV/Car Dealerships

Direct Mail (Letters & Postcards)
Obituaries

Retirement Communities

Radio Advertising

Investment Advisors

Sponsor Something

Restaurant Placemat Ads

Yellow Pages & Phone Book Listing
“Take One” Literature Holders
Publicity

Homeowners Insurance

TV Advertising (Cable or Network)
Past Mortgage Customers

Collections

Political Representatives
Court-Appointed Guardians

Care Providers

Networking

Deferred Payment Loans (DPLs)
Sponsor A Magazine Subscription At Your Local Library
Co-Op Mailers

Self Promotion Opportunities (15 fotal)

Follow-up Is Key

Increase The Effectiveness of Your Marketing Efforts
(45 Benefits & Uses)

Overcoming Common Objections & Misconceptions

Strategies For Servicing The Senior Market (Do’s & Don’ts)

Communicating Effectively With Senior Adults

Gain Instant Trust & Credibility

Tactics to Shut Out The Competition

Future Business From Reverse Customers

Senior Marketing Resources
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